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Course Content & Outline

Section 1: Introduction to Branding

e A brand design definition.

e Why your brand matters to your business.

e Branding vs. marketing.

¢ Opportunities to improve and support branding changes.
e Branding challenges in the modern market.

Section 2: Your Role As a Brand Manager

e Customer brand equity.
e The benefits of customer brand equity on your business.
e Your positioning model.
e Your role as a mediator.

e Value chain management.

Section 3: Branding Models

¢ Developing your brand vision and setting goals.

e Looking and competitors and understanding your place in the market.
e Fulfilling your contractual requirements.

e Brand communication and return on investment.

e Reviewing budgeting and how you can make positive change.

Section 4: Your Brand Management Process

e Establishing brand values.

e Planning your strategic roadmap.

e Implementing brand change plans.

¢ Measuring performance and interpreting consumer change.

e Sustainable development and recognising failures.

Section 5: Celebrating Equality & Identity

e Establishing brand loyalty and trust.

e Developing brand awareness.

e Scrutinising brand associations and making developments to avoid negativity.
e Elements of brand identity.

e The essence of your brand.



Section 6: Customer Segmentation

e Brand philosophy.
e Brand growth and strategy.
e Fighting for brand freedom.

e Brand and line extensions.

Section 7: Evaluation & Continuous Improvement

¢ Brand auditing and definition.

e Auditing techniques.

e Creating brand questionnaires to understand effectiveness.
e Evaluating brand development performance.

¢ Assessing feedback and making positive changes.
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Amplifying Brand Visibility: Key Strategies For Boosting Brand Awareness

In today's competitive business landscape, brand awareness is vital for success. Learn why it
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matters, its impact on the customer journey, B2B marketing, and sales. Discover steps to

.build a brand awareness strategy and methods to measure its effectiveness




