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Course Content & Outline

Section 1: Fundamentals of Media

.Defining what media is

.Exploring the various types of media, their advantages, and disadvantages

Identifying the purpose of different media channels and how an organisation can best
.utilise them

.Reviewing the concepts of the marketing mix and the five Ps

.The importance of establishing a unique and recognisable brand

Section 2: Media Management Process

¢ Establishing the organisations' goals, objectives, and expectations of different media
channels.

¢ Creating action plans detailing media strategies, innovative ideas, target audience and
promotional materials.
e QOrganising sponsorships and promotions that align with the organisation’s goals.
e Creating a media team dedicated to managing content output.

e Maintaining a positive reputation with consumers.

Section 3: Communication Through Media

e The vitality of clear and concise communication.

e Combining different methods of communication to effectively convey a message -
written, verbal, and non-verbal.

¢ Aligning public content with different platforms to ensure consistency and prevent
confusion.

e Assessing the target audience and tailoring the communication style to fit their needs.

¢ Direct and open communication with consumers through social media platforms.

Section 4: Social Media

e How social media has evolved the media industry.
e Creating social media accounts and ensuring brand consistency throughout.

e Personally connecting with consumers through likes, commenting, sharing pictures and
videos.

e Utilising SEO factors to drive traffic from social media platforms to the organisation’s

website.



¢ Analysing algorithms and trends to guarantee maximum engagement.

Section 5: Crisis Management

e What would be considered a crisis when managing media?

e Responding to hate and criticism calmly and appropriately.

* Enabling all possible security features when using social media platforms.
e The inevitability of human error - accepting responsibility for mistakes.

e Repairing reputation post-crisis.

Certificate Description

oo rioiill alai] 8algd e oS, Liall Juaniis (plady 2 paill 855408 sda aLed] sic Holistique Training.
i 5 i) 8oy gy 937 g i T e g 5aill 855000 0 sleSy 5 o5 pemny cuill il 5 (e-Certificate)
o Holistique Training.

wllgd Holistique Training padill gty sl Gulaall O Basina (BAC) igall sy skill slaiel dons g
saluwall (CPD)/ Lulee 3is suaize il LS 1SO 9001 5ISO 21001 5ISO 29993.

sealwall ‘.;I.Q.AJI skl bl e o (CPD) o Lai] 8ol ulr. LGl sia jelaiwg (lilslgd JUA o 8,900l gl
o s aill Holistique Trammg slaiel Zeas Lylaal lGagy CPD, ik e ol CPD icelw JS o daaly
1di 50 o448 L;tASIJA.I‘LI.IUQA.”u&QJJ oJJAJI@JyAA CPD Wls lgoudi sualy oJ34¢5Y

Categories

Related Articles

=]

Gl ly lageall o 5801 5o Lo

oans Ol elld g,k a8 ¥ el il e Gubul 3o 3 suilly ©laall Sllae axi
Al ol ell3 pay o bl i Lol oy sating s 3 saiilly o laseall o 5,81 Saad G a5ty Golaisdl
Login ola wlddaald



http://holistiquetraining.com/ar/course/category/المبيعات-والتسويق
http://holistiquetraining.com/ar/course/category/الإعلام-والتسويق
https://new.holistiquetraining.com/ar/news/the-difference-between-sales-and-marketing
https://new.holistiquetraining.com/ar/news/the-difference-between-sales-and-marketing

YouTube Video

https://www.youtube.com/embed/uNU1laOpugNk?si=KfMvjOhZ_npGuYhx
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