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Course Content & Outline

Section 1: Introduction to Social Media

« |dentifying the various social media platforms, their purpose, and primary users.

» Describe the marketing mix and the five P’'s and explain how these can apply to social
media.

e The importance of developing a unique online identity that remains consistent with the
business brand.
e Recognising the target audience and focusing on a particular platform with its
strongest population.

Section 2: Building a Brand

 Reflecting the organisation’s core beliefs throughout its social media presence.

e Maintaining a consistent image between all social media platforms.

e Exploring a communication style that will be well received by the target audience and
suit the brand’s image.

e Analysing past and present trends to predict future trends accurately.

e Partaking in relevant trends as they are occurring.

Section 3: Marketing Through Social Media

e Establishing expectations, goals and objectives for the use of social media.

e How each platform is most suitable for particular methods of marketing.

e Innovative techniques for generating value through online content.

e Integrating typical marketing methods with consumer expectations, demands and

wants.

e Utilising SEO factors to redirect traffic from social media platforms to business-related
websites.

Section 4: Social Media Management

e Examining the roles and responsibilities of a social media manager and social media
team.

¢ Understanding the consequences of poor social media management.

 Following the Nine-step Ideal Participant Profile Process.

¢ Assessing engagement analytics to adjust content based on performance.

e Opening a direct line of communication with consumers.



Section 5: Reputation

¢ Evaluating the response from the target audience and responding accordingly.

e Managing negativity, filtering out hate and responding appropriately to complaints.
e Listening to the consumer’s issues and wants to incorporate them into standard
business practice.

e Building trust and rapport through friendliness, openness and interaction.
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?Why Is Social Media Important for Your Small Business Today

In the digital era, social media is vital for small businesses. Learn to identify your social
audience, tailor content, and engage effectively. Discover tips, including segmentation,
consistent branding, and data-driven optimisation, to harness social media's power for

.growth
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YouTube Video

https://www.youtube.com/embed/JPKXceNc_TA?si=hjKIUWjWjQMnfjtC
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