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Course Content & Outline

Section 1: Foundations of Emotional Intelligence in Education

What is emotional intelligence? Why it matters for educators e

:The five components of El in the teaching context e

Self-awareness .1
Self-regulation .2
Motivation .3
Empathy .4
Social skills .5

The impact of teacher El on student learning, behaviour, and engagement e
Workshop: assessing your own emotional intelligence as an educator e



Section 2: Self-Awareness and Emotional Management for Teachers

Recognizing emotional triggers in the classroom e

Techniques for managing stress, frustration, and emotional fatigue e
Strategies for maintaining emotional balance in challenging situations e
Reflective practice as a tool for emotional growth e

Workshop: creating a personal emotional regulation plan e

Section 3: Understanding and Responding to Students’ Emotions

How students experience and express emotions at different developmental stages e
Identifying signs of emotional distress and supporting vulnerable students e
Encouraging student voice and active participation e

Using empathy to strengthen teacher-student relationships e

Workshop: responding to common student emotional scenarios e

Section 4: Creating Emotionally Safe and Inclusive Classrooms

Building trust and psychological safety in the classroom e

Designing lessons and activities that promote connection and belonging e
Encouraging peer support and respectful interactions e

Handling bullying, exclusion, and conflict constructively e

Workshop: designing a classroom climate plan e

Section 5: Modelling and Teaching Emotional Intelligence to Students

How educators can model emotionally intelligent behaviour for learners e
Integrating El skills into the curriculum and daily interactions e

Teaching students self-awareness, self-regulation, and empathy e

Strategies for fostering resilience and positive coping mechanisms in learners e

Final group activity: designing an El-based lesson or program for your students e
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The Art of Emotional Marketing: Building Deeper Brand Relationships

Emotional marketing leverages deep consumer connections through targeted emotions to
foster engagement and loyalty. It goes beyond product features to evoke feelings like joy or
nostalgia, creating memorable brand experiences. Ethical considerations ensure authenticity
.and respect, enhancing consumer trust and long-term brand relationships
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