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Course Content & Outline

Section 1: Introduction to Public Relations

e Fundamentals of PR and its importance
e Role of PR in modern organisations

¢ Case studies of successful PR campaigns

Section 2: Strategic PR Planning

e Developing PR strategies
e Planning and executing PR campaigns
e Measuring and evaluating PR effectiveness



Section 3: Media Relations and Engagement

¢ Building and maintaining media relationships
e Preparing for media interviews

¢ Conducting effective press conferences

Section 4: Crisis Communication Management

e |dentifying potential crises
e Developing a crisis communication plan

e Managing communication during a crisis

Section 5: Digital Media and PR

e Leveraging social media for PR
e Online reputation management

e Using digital tools for PR activities

Section 6: Corporate Image and Reputation Management

e Building a strong corporate identity
e Managing public perception
e Strategies for reputation enhancement
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Skills The Best Media Relations Professionals Possess in 2025

Navigate the intricate realm of media relations with finesse! Learn the blend of technical,
soft, and hard skills that propel professionals toward excellence. From writing prowess to
crisis management, discover how to build relationships, shape perceptions, and thrive in the
.dynamic landscape of media and PR
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