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Duration: 5 Days

Language: ar

Course Code: PM2 - 125

Objective

:By participating in this training, learners will

.Understand the key ideas and goals behind public diplomacy

.Discuss the role of people, media, and culture in shaping global relationships e
.Design communication strategies that engage public audiences e

.Use social media and online tools to support diplomatic messages e

.Build partnerships with local and international stakeholders e

.Organize public diplomacy events that connect and inspire e

Apply national branding techniques to improve a country’s image e

.Measure the success and reach of public diplomacy efforts

Audience
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Training Methodology
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Summary
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Course Content & Outline

?Section 1: What is Public Diplomacy

.Defining public diplomacy and its purpose today e
.The shift from traditional to people-focused diplomacy e
.Real examples of public diplomacy in different countries e



.Essential communication and listening skills

Section 2: The Role of Technology in Modern Diplomacy

.How the internet has changed diplomatic communication
.Benefits and risks of digital diplomacy
.Tools for virtual outreach: social media, blogs, digital platforms

.Creating content that builds trust and visibility

Section 3: Connecting with People and Partners

.Understanding different types of stakeholders
.How to map potential partners and allies
.Building lasting relationships with organizations and influencers

.Communication techniques for diverse audiences

Section 4: Planning Public Diplomacy Campaigns

.The value of campaigns in shaping public opinion
.Step-by-step process for planning a campaign
.Event planning: from local talks to global events

.Working with media, agencies, and cultural institutions

Section 5: National Branding and Global Image

.What makes a strong national brand
.Promoting positive narratives about your country
.Strategies to attract tourism, investment, and support

.Tools to measure image perception and campaign results

.Lessons from successful branding case studies
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http://holistiquetraining.com/ar/course/category/الإعلام-والتسويق
http://holistiquetraining.com/ar/course/category/الحكومة-والمنظمات-غير-الحكومية
http://holistiquetraining.com/ar/course/category/العملاء-والعلاقات-العامة
https://new.holistiquetraining.com/ar/news/empathy-vs-authoritarianism-striking-a-balance-in-effective-leadership
https://new.holistiquetraining.com/ar/news/empathy-vs-authoritarianism-striking-a-balance-in-effective-leadership

